
employees who are committe d to safe, responsible and sustainable ways to nourish the w orld. This position is in Cargill’s food ingredients and bi o-ind ustrial business, where we anticipate trends around taste, nu trition an d safety to inn ovate and provide solu tions to ma nufacturers, retailers and foodservice companies.  
 
Job Purpose and Im pact  
 
The Marketing Co mmunica tion Specialist E MEA  is responsible for increasing the reach and impact of the designated b usiness to become the partner of choice for present and fu ture customers. In this role, you will develop high val ue and infl uential con tent, leading com municat ions and op timizing t he execution and i mplemen tatio n of the market ing activatio ns at the product li ne level, inspiring customer interactions.  
 
The role sits within the Cargill Cocoa & Chocolate ( CCC)  EMEA  Com mercial Marketing Team, an in ternational an d young team that is constant ly growing. Next to collaborating wi thin your team, yo u will work closely with global com municati ons, social media, sales and technical service teams across the business. This is a temporary position for 12 months ( role can possibly be extended to a permanen t role) .  
 
We seek a professional who is eager to take on this challenge in a fast-paced, dyna mic business, who is passionate about chocolate an d cocoa and is willing to learn every day to help create the bes t stories and digi tal media plans to co mmunica te informati on abou t products or services to the market.  
 
K ey A ccountabilities  
Identify an d imple ment marketi ng strategies and programs in collaboration wit h sales and technical teams.  

Develop content from idea t o execution, includ ing commu nication, trade marketi ng, sales materials, product launches, value pr opositions, online and of fline advertising, promo tions, sponsorships, workshops, trade fairs, employee communications, newsletters, websites and social media.  
A dvise product line commercial marketing managers on the execution o f their activatio ns and on developi ng effective and ef ficient com municatio ns with the e nd goal to strengthe n value propositio ns and ensure consistency in communicati ons towards customers. 
Lead customer meetings and ensure the ut ilization o f customer insights, collaborating wi th the sales and technical services teams, with the end goal of coaching cust omers in the develop ment of their innovati on and marketi ng strategies.  
Responsible for budget all ocated and for measuring, testing, tracking an d reporting performance metrics.  
Independe ntly solve moderately com plex issues with minima l supervision, while escalating more complex issues to appropriate staff.  
Other duties as assigned 

marketing digital seo social media e-mailing email 
marketing project manager digital project 
manager seo manager social media ads google 
analytis Instagram facebook twitter linkedin 
managing social media tiktok facebook ads 
Instagram ads tiktok ads linkedin ads google ads 
traffic engagement likes  

Amine Zaari | Marketing Communication Specialist 

Portfolio | LinkedIn | +212 6.30.54.11.90 | amine@amine-zaari.com 

 
WORK EXPERIENCE 

 
Daba App – Quick – Commerce App 

Marketing Coordinator | Freelance | November 2021 – Present 
 

• Set up a marketing strategy, planning, and executing the ASO initiatives for Daba's application on the App store and 

Google Play; 

• Create and manage social media content, and design the social media visuals (Carousels, simple posts, Videos) to grow 

Daba App's social media awareness organically by 80%; 

• Track, analyze, research, and optimize keywords and rankings for Daba's brand, as well as conduct competitive analysis; 

• Work closely with the Developers' team on fixing the bugs and following up with the edits; 

• Audit and analyze ASO & SEO performance, identify issues, find root causes, and experiment with solutions to improve 

performance at scale. 

• The Next Step: Optimize the A/B tests on the app stores for increased download conversion rate and store page traffic, and 

SMS. 

 

International Institute of Business Valuation (iiBV) 

Marketing Coordinator | Freelance | April 2021 – Present 
 

• Develop and execute e-mail marketing campaigns for the iiBV’s courses to promote the company's brand awareness, boosting 

sales by 60% and clientele base by 20%;  

• Research to analyze Japanese and African Business Valuation market trends, customer communication behavior, and 

competition, and prepare reports by collecting, analyzing, and summarizing data using Excel; 

• Plan and manage Marketing Committee meetings and online conferences by creating and updating PowerPoint presentations, 

and coordinating requirements, especially with the Middle East, Serbian and UK clients; 

• Contribute, design, and manage social media and SEO content, helping to grow the iiBV's social media presence by 60% and 

organic traffic by 160% over eight months; 

 
Com2Market – Digital Marketing Agency 

Digital Project Manager | Full-time | November 2019 – January 2021 

 
• Identify and produce marketing content for the agency's clients, as well as manage their social media accounts; 

• Event management:  coordinate and set up Ramadan Operation and select influencers to increase the awareness of the event, 

resulting in a 42% rise in yearly sales for two of the clients, while sharing the event's customer journey with the community 

• Lead the production team - video animation and infographics - for high-quality traditional and digital content; 

• Set, plan, and analyze Social Media paid activities on clients' media accounts, and apply A/B-testing strategy 

• Data analysis and Reporting - according to KPIs. 

 
Weshore Agency – Digital Marketing Agency   

SEO Manager | Full-time | August 2018 – August 2019    

   
• Keyword research using both Ahref and Google Keyword Planner; 

• Write, and publish SEO-optimized material - Blog & Social media posts; 

• Develop optimization strategies, and fix all the website errors (301, 302, 404...); 

• Execute suggestions for improvements based on backlink analysis; 

• Keyword mapping & local SEO - Example of Google My Business; 

• Create a monthly SEO report.  

 
EDUCATION 

 
Mohammed V University – Rabat 
Master Degree: Strategic Marketing & Commercial – 2018 

 
SKILLS, CERTIFICATES & LANGUAGES 

 

 

 

Certificates:  

• Google Ads Search Certification; 

• Digital Marketing - Certificate delivered by Live 

Mentor; 

• Google Analytics Individual Qualification; 

• Google My Business; 

• Brand Video – YouTube Ads. 

Skills:  

• HubSpot | Mailer Jet | MailChimp | Hootsuite 

• Screaming Frog | GT-Metrix | Ahrefs 

• Facebook Ads Manager | Google Ads 

• Photo and Video Editing (Adobe Photoshop, Illustrator, Final Cut 

Pro & Canva) 

• Google Analytics | Search Console | CMS (Wordpress, Squarespace) 

Languages: 

Arabic & Berber: Native | French: Fluent | English: Professional | Spanish: Basics 

 

https://amine-zaari.com/
https://www.linkedin.com/in/amine-zaari/
mailto:amine@amine-zaari.com
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